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A Professora Maria Benedicta Monteiro faleceu quando estava em preparação a presente edição 
de “Psicologia Social”, que será portanto a última.

Para homenagear a Maria e dar a conhecer aos estudantes de Psicologia Social o seu contributo 
para a disciplina nada melhor do que transcrever as palavras que  a European Association of Social 
Psychology difundiu:

Maria was a social psychologist admired by her students and an irreplaceable colleague and 
friend.

Throughout her career, Maria was able to inspire her students and develop strong national and 

developmental social psychology.
-

group cooperation was enthusiastically received and discussed within our community. Her research 
has always been guided by the hypothesis that a social-developmental approach is paramount to a 

social status, dominance relations, social norms and socio-cognitive processes. A strong sign of the 
wide scope and reach of her work can be found in the book “The Social Developmental Construction 

-

the Portuguese Association of Psychology Career Award in 2010.
Maria’s service to ISCTE-IUL, the University she worked at for over 25 years, including serving 

and colleagues. But her activities and outreach were far beyond her work at the University. She gave 
hundreds of conferences in schools for both teachers and young students on multicultural relations and 
was a consultant for the Ministry of Education of Portugal for issues of Multiculturalism and intercul-
tural education. Maria was cosmopolitan, a traveller who knew no borders, and a defender of diversity 
and freedom. For all these reasons, her wake was held at the Ecumenic Center of the city of Lisbon.

Em nome de todos os que ao longo de mais de vinte anos se associaram para construir as suces-
-

Jorge Vala

Professora Maria Benedicta Monteiro
(1941-2017)
Homenagem
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FIGURA 3
A relação imperfeita entre conceitos e suas definições operacionais
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